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[bookmark: _Toc425582501]Abstract
The aim of this thesis is to understand the relationships between, student identity, place identity and technology within the Groningen’s night-time economy and how this can impact students experience. 
For many students, the night-time economy can play a large role in their university experience. Student inhabited cities can act as a liminal zone in which individuals are able to develop their own identity through experience and interactions that can generate social capital. 
New technologies have always played a key role within the lives of human beings however over the past decade developments such as the internet and smartphones have revolutionised and shaped how we interact with our surroundings across both time and space. 
The study was built upon qualitative research, in which ten participants were interviewed about their experiences within Groningen’s night-time economy. This method of data collection allowed for the participants to express their own thoughts, feelings and experiences on the research topic, which allowed for their unique interpretations to be analysed and compared. 
The main findings of the study determined that technology can help students to find new locations within Groningen’s night-time economy. Through technology an individual is provided with key information about a place, this is either provided by the venue itself or from people who have visited. Technology also allows a person to mirror their ‘real lives’, meaning they are able to connect aspects of their own identity to places within the thirdspace. However, decisions in the night-time economy are not all based on findings made through technology, with some being determined by the purpose of their night, individual personalities or through random decisions. 
It was also found that through technology students are able to form relationships with a place. Many venues use imagery and text to display their ‘sense of place’ to potential clients. Through a range of techniques, businesses are able to shape communications and interactions with students, which can create the feeling of an online community and place attachment. However, it was found that many students cannot rely on the use of technology, as they require the experience of both a place’s physical and social factors to determine if they feel a connection to a place.
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1. Introduction

Technology has become an integral part of most people’s modern lives. We are quickly becoming more and more reliant on high tech devices to aid, enhance and answer our daily needs. One group in particular that are often seen as being more competent and influenced by technology are students, as many within this current group have grown up during major technological breakthroughs such as The Internet. This thesis aims to answer the question of how students within Groningen use technology to develop relationships between themselves and places within the night-time economy. The night-time economy can often plays a large role in the experience and development of student life. However given the popularity and importance of technology and the night-time economy in many young people's lives, there has been very little research conducted which combines the two. Therefore through qualitative data, this thesis aims to understand the processes that are currently on-going within the city of Groningen, NL.

Throughout this opening chapter, the thesis topic will be introduced outlining the main aims of the study. This section will highlight both the social and scientific significance of the research, whilst also providing a background into the author’s motivation and previous work.




[bookmark: _Toc425582504]1.1 Personal motivation  
When introducing a topic it is important to address the author's personal motivation and findings from previous studies. This provides the study with background and context, as the foundations of the research are presented.

The idea for this study was motivated by the researcher’s experiences within the night-time economy and interest of youth identity. The initial idea was built on observations made whilst hosting and performing various music events in Leeds, UK. In recent years, the usage of technology such as smartphones and the Internet has risen tremendously and these changes have had an influence on the night-time economy, whether this is how people behave on their nights out or how places within the night-time economy are promoted. These observations were developed further during the dissertation study ‘The Cyberspace Generation: How have recent technological developments impacted student’s behaviour in Newcastle upon Tyne?’ (Goodman 2017).
[bookmark: _Toc425582505]1.2 Previous study findings 
The main aim of the previous investigation (Goodman 2017) was to understand how students within Newcastle upon Tyne use technology whilst using the city’s night-time economy and to explore how this may impact their behaviour. This study aimed to concentrate on aspects such as how technology creates links between places and students. The study concentrated on the technology’s impact on both students and places within the night-time economy. 

From this study, it was concluded that although the use of technology maybe understandable, the understanding of technologies impact on behaviour and experience is incredibly complex. This was due to the many different positives and negatives that were suggested by the students studied. Some of the positives suggested how the use of technology can allow students to reflect their own identity or connect with other students that are similar to themselves. However negatives suggested that places were portrayed differently through social media compared to the ‘real world’.

The study also highlighted how students use different technologies to connect with different aspects of their night. For example Facebook groups or events would be used to discover events or venues, whereas apps such as Snapchat and Instagram were often used to promote identity.
 
It was also found that not only is technology used by students, it is also used by businesses within the nighttime economy, which recognise the consumption patterns of students and promote themselves virtually. Although not all of these are positive as this study highlights issues such as, lack of sociability and the development of negative identities that can be attributed because of technologies.
[bookmark: _Toc425582506]1.3 Research aims

We are currently living in an age where technology can be used as a key tool for the interaction between people and place and it is evident that large numbers of people use these forms of technology within their daily lives, in many different ways. The study of technology can be seen increasingly throughout the field of human geography, with academics focussing on aspects of the virtual within their studies. However, the influence of technology within the night-time economy is rarely explored within this field.

For many people, the night-time economy and the pursuit of going on a ‘night out’ plays a huge role in their leisure time. It is often through these nights, that people have a chance to relax and unwind, outside of the home or workplace environment. During this time, the individual has an opportunity to concentrate upon their own interests, experience new things or interact with people and places. The purpose of the night out often differs depending on the person and their own identities, often making the activity a unique experience. Therefore the places visited during this time are crucial, as this is because everyone wants to ensure their night out is a comfortable and pleasurable experience. 

Through developments in technology, the world can be described as becoming a smaller place. We have access to a global community, in which the influence of people and places are projected to us instantly from the comfort of our own homes. As the use of technology becomes prevalent in many people's daily lives, we are able to study how technology may contribute to our daily interactions.

The aim of this study is to understand how relationships are created between students and places through the use modern technologies such as The Internet or social media, when discovering new places within Groningen’s night-time economy. The research will aim to understand if there is a process involving technology that students may use in order to identify new locations and to find places that can be linked to their own personal interests. For this study the night-time economy includes any public venue that students may use in the evening, this can range from nightclubs/music venues to restaurants. 

This study will focus on students, as students are often living in a new space, whether this is the movement to a completely different city or the transition from the family home to the student household. Students are often seen to possess ‘expressive lifestyles’ (Sage et al 2011) this is often through developed through the progression into adulthood. For many of the students today, technologies such as The Internet have developed throughout their lifetime. This study seeks to identify how students use technology to influence their own identities, as well as how they may perceive different places through their usage of technologies. 

[bookmark: _Toc425582507]1.4 Significance of Study  
As we are seeing the prevalence of technology growing in our everyday lives, it is becoming more important to recognise how our decisions are shaped by what we are exposed to online. There is already a considerable amount of work on technological impacts within society. Gardener (2017) states that through technology the public space is transformed into private space however this research aims to explore how, through private technology, public spaces are opened up further to the individual. The focus of this investigation will be to bridge gaps between people, place and technology within the night-time economy, as well as building an understanding if and how technology enables people (in particularly students) to discover new places that are linked with aspects of their own identity. 

The night-time economy is seen as a key space within many people's lives, thus providing societal relevance. It is a space of interaction, exploration and understanding, as well as being a site of liminality, hedonism and release. Within the night-time economy, identity is a crucial theme, as places within this sector often rely upon this as this is what defines them and draws different audiences to them. 

This study also focuses on students as for many students the night-time economy also plays a large role in their social lives. The study of students has also been widely researched throughout academia, as they are often perceived as a liminal group. This is usually because students are frequently drifting between two different spaces - the home and university. The period between being a teenager and an adult is full of new experiences, opportunities and interactions that arise within a multitude of new spaces. This leads to the formation of new identities. 

One of these spaces is the urban nightscape, which is also studied for its liminality and idea of place construction. This is important to study; as it helps us to understand how young people use spaces within city and how new technologies may be changing the relationships developed with students. It also provides scientific relevance as it can be linked with research already conducted about student’s experiences settling into new cities whilst at university. This research can provide answers to the questions presented by Couclelis (2004) as to what the digital city is, who actually uses it and how they are using the city. This study aims to explore the ‘urban ideologies’ of students and how this mind-set can be influenced by the ‘multifaceted nature of the relation between digital and real cities’ (p2). Through technology, a new element of the city is produced and acts as a kind of extension to the processes that happen daily however these processes are experienced within a digital space. This extension works alongside the ‘real life’ and can be used to shape the interactions that occur both in the physical and online communities.  

Although all of these topics are addressed within the field of human geography, there has been very little research that studies technology and the night-time economy together, especially with the main study area being students. The introduction of technologies such as The Internet or the Smartphone, have transformed society vastly in recent years and these changes are unlikely to decline. Therefore this research can help us gain an insight into the current changes within society for young people, as well as helping us to predict further possible differences. 











[bookmark: _Toc425582508]2.0 Research Questions 
 In relation to the relevant literature, the following research questions have been formulated and will be explored throughout the thesis. In order to delve further into these questions, each question has been broken down into a series of sub questions: 

How are students using technology to find places within the night-time economy? 

-How does technology fit into the process when deciding on places to visit within the night-time economy?

-To what extent is technology helping students to find places within the night-time economy ?

-Are students actively trying to find new places within the night-time economy?
 
 How does technology enable students to form a relationship with a place within the night-time economy?

-Does technology makes students feel at ease within the night-time economy ?

-Do students feel more connected to places through technology or the physical and social interactions within places in the night-time economy?

- Do students feel that technology is having a positive or negative impact on their relationships with places in the night-time economy?



[bookmark: _Toc425582509]  3.0 Theoretical Framework 
Throughout this section, relevant literature will be explained and split into three sections - Technology, Culture and Youth Identity and Place. The purpose of this section is to solidify key concepts, themes and theories, in order for the reader to understand the relevance of the study. Following the literature view is a conceptual model developed from the literature review to present how themes may arise within the investigation. 
[bookmark: _Toc425582510]3.1 Literature review
3.1.1 Technology 
Although at a first glance, the link between technology and geography may not be apparent, Ash (2016) describes how the field of study is currently going through a ‘digital turn’ as the theme appears more in academia. Throughout history, new technologies have altered how we experience the world, whether this is in our daily practices or our perceptions. Technology can be seen to shape the ‘production and experience of space, place, nature, landscape, mobility, and environment’ (Ash 2016:11). Thus completely changing aspects of our daily lives. 

The world can be described as ‘shrinking’ due to processes such as Harvey’s time-space compression in which ‘time is being annihilated by space.’ Nowadays the whole world is at our fingertips, as we use technology to virtually communicate, learn and ‘navigate’ through space (Sinai & Waldfogel 2004). In fact, technology is said to be shaping space itself, through the creation of a ‘third space’ (Hale 2012). This space is a crossover between the physical and mental and can be incorporated in both the private and public sphere. For Soja (1996) the ‘thirdspace’ is a mixture of a ‘perceived reality’ and ‘conceived reality’ (Lefebvre 1996). According to Soja, the perceived reality resembles a more ‘sensible and open’ reality that is ‘accurate to measurement and description’ (p30)  where as the conceived reality is a more abstract concept that is ‘more in the mind than the body’ (p66), therefore the ‘thirdspace’ is a combination of the more obvious or physical whereas the conceived is determined by the deeper meanings and interpretations.  Through online communications a ‘Global village’ (Mcluhan 1964) is formed through enhanced interconnectivity replicating the interactions of a physical community. We are able to communicate and reciprocate thoughts, feelings and emotions through a combination of algorithms.  Social media is ‘reshaping communication patterns’ (DeAndrea et al 2012) and although not always positive, it can allow experiences to be shared, questions to be answered and identities to form (DeAndrea). Through online profiles identity can be replicated forming a ‘mirror world’ (Gelernter 1991). This concept suggests how the ‘real life’ can be reflected within cyberspace. For example the idea of a person’s online profile is to match their lifestyle and interests, allowing the user to project their influence to others and for the user to gain information that is suited to themselves. 

However this may raise the question as to how truthful our ‘mirror worlds’ actually are, the online world is a space full of possible lies and deception. Online profiles can be a myriad of deception with an increase in large-scale corporations projecting their influence upon web users. This can be as a result of the possible liminalities surrounding the third space, it is difficult to say what is and is not affected by the internet, as it is so intertwined within our lives (Hale 2012 Gardener 2017) creating blurred boundaries, that may lead the questioning of reality.

3.1.2 Place  
Within the field of Geography, ‘place’ is a key concept. Essentially places are spaces that have meaning. According to Gieryn (2000), this could range from a ‘city to a favourite armchair.’ Places are unique to the individual and can differ across both space and time. Place are a vital source of both individual and cultural identity and security’ (Relph 1976:109). Place can play a huge role in people's lives as ‘the places we inhabit and frequent are said to hold the deepest meanings and be the focus for very strong sentimental and emotional attachments (Relph 1976: 43). Over time this can lead to a person gaining social capital (Gardener 2017 :165).  A person’s ‘sense of place’ is often developed through a combination of place identity, place attachment and place dependence (Jorgensen and Stedman 2001) which defines how they interact and understand spaces.  

For many spaces, physical, social or cultural attributes can create a place identity (Kneafsey 2000 Prohansky). Place identity refers to the cognitive process that enables as person to recognise a certain space, whether this be collectively or individually (Jorgensen & Stedman, 2001). Through this recognition, meaning is given to the space, as the individual is able to understand, how a place is consumed and by whom.  For some people, places can be used to build or project their own identity, using this as an extension of their own personality and traits. Place attachment is developed through feelings towards a place and the strength of the connections they have with it are. Place dependency is very much how the place is used and features in the individuals daily life. When in new spaces, people often have an urge to ‘feel affinity with a place and the people in it’ Malbon (1998:27), as this can help the individual understand and develop a connection. 

When studying these concepts in regards to this thesis, it is of paramount importance to distinguish the difference between the physical and virtual places. Although seemingly straight forward, physical spaces relate to the tangible space that people interact with on a daily basis, this can be considered ‘real life’ whereas virtual spaces are the online platforms that allow users to connect in cyberspace.  However in recent years, it can be argued that there has been a crossover or ‘merge’ through a concept coined ‘net locality’ between physical and virtual space, “transforming our everyday interactions with the world and each other” (Gordon and de Souza e Silva 2011, p.4). A ‘digital blanket’ is said to cover any gaps between objects, spaces and people’s lifestyles ( Ratti and Claudel 2014:89) thus connecting people with different aspects of daily life that they may not be accustomed to. For example, if someone is not familiar with a location, they can simply use technology to learn more about it, this is all possibly through the digital blanket that is covering both the individual and the space.  

Nowadays attributes can be expressed online and online place identities and assumptions can be created. Paul (2013) states that through online features such as tagging, ‘location based storytelling’ can occur in which narratives may be shared of a location. This can be a combination of ‘fictional, semi-fictional, factual, recent and historical content’ (Gardener 2017 p163) that may lead to the shaping of a place identity, as people's ‘emotions, moods and self experiences’ (Elliot and Urry  p6) are stored and presented online. The digital allows us to personalise place identities (Gordon and Adriana de Souza e Silva 2011) and through this identities can be shaped in relation to the types of technology, varied groups and their goals (Caporael and Xie in Katz 2003:220) . This means that through interactions different audiences may be targeted online and different place identities can be formed.  By sharing thoughts and experiences online, people are able to document and display their own place identities and attachments. This allows friends, family and even random members of the public to learn from this and their own place identity prior to visiting the location. As stated earlier, in some cases there is a clear difference between cyberspace and real life, this is reiterated through ‘fictional content’ as online content may be used to exaggerate a place. 

As stated previously, places are unique to the individual and can vary in size or function. Cities are a prime example of a place, as they are built upon complex social structures and various different functions. Bonds can be formed between the individual and the city, creating strong place identities and attachments. As a result of possible experience and opportunities, cities experience vast amounts of migration and footfall, creating a melting pot of identity and the formation of cultural hubs. For students this is often incredibly appealing, with many students using the city to interact with new people, as well as using it as a site for consumption and self expression (Hollands 2010). The liminality of the city, allows for students to rebrand themselves and take part in a vast array of challenges, opportunities and lifestyle choices in order to match their identity (Hollands 1995). Within cities, the buildings and businesses themselves can also be defined as places. One example of this could be the ‘bar’ or the ‘nightclub.’ These places often have a very distinct identity and through this users are able develop place attachment and dependencies. The nightclub can be seen as a venue of hedonism and expression (Hubbard, 2013). Spaces within the nighttime economy often attract a certain clientele as a result of their developed place identity; this can often be as a result of the physical and social factors, such as the aesthetics of the club or the genres of music played. In some cases tensions can be created as a result of clashing identities (Chatterton and Hollands 2003), this can be seen in bars that are favoured by students. Through happy hours, themed nights and location, certain bars can form a ‘student bubble’ (Holton 2016), however this can often segregate non-students.

3.1.3 Culture & Youth identity  
‘Cultural capital’ (Bourdieu and Passeron 1977) is often sought after by many people as gaining cultural knowledge is often seen as a form of wealth. Those are seen as being ‘cultural’ are often viewed as being superior as there is the perception that they are experienced and have a greater understanding of the world.  Culture and identity is often expressed through consumption, this could be through the products a person buys or the places they visit. Through modern technology consumers are able to access a much larger market (Sinai and Waldfogel 2004) therefore people are able to expand their scope and find other people or services that facilitate their interests. Thus developing their own ‘cultural identity.’ 

Young people are often seen as having a different relationship between people and place. The development of a cultural identity, is often seen as being of great importance. It is a journey that as human beings we are all expected to venture in order to become a valued member of society. For many young people, the transition from home life to university is seen as a ‘rite of passage’ (Van Gennep 1960) or ‘transition period’ (Worth 2009) in which individuals can achieve personal growth and self-development through new social relations and experiences (Chow and Healey 2008).  The ‘search’ for an Identity is often prevalent during this time as many students are left feeling ‘anonymous’ as a result of the ‘separation, transition and incorporation’ (Scanlon et al 2007) that can occur when attending university, this ‘ may raise questions about who they are and how they see themselves’ (Cassidy & Trew, 2004).  As stated above, many people have the ‘the urge to feel at ease in space’ and how this can be achieved through connecting to places and the people in them.  One way that this is achieved is often through the formation of a social ‘bubble.’ The term ‘bubble’ suggests familiarity as they are viewed as ‘symbols of the community’s socioeconomic status and unique way of life’ Kato (2011). Through similarity and difference, certain groups of people are able to integrate easier, as they seem to have more in common. 

Previously when confronted with new surroundings, connections were displayed through the expression youth identity. Belonging to one of the different subcultural scenes such as the punk era or nineties dance scene, helped young people to connect with their new environment and feel at ease. Nowadays research suggests that the emergence of ‘Neo-tribes’ is more common with the youth of today. This concept identifies how many young people are now using the Internet to connect with people who may be similar to them; this is often through music, activities and subculture (Nayak 2003). Through online friendships, young people are able to mirror online relationships in ‘real life.’     

Hollands (2010) states how many young people today are much more career driven and lead ‘consumer lifestyles.’ As a result of this many young people may have to rely on online friendships, due to increased workloads perhaps taking priority in their daily lives. This may impact that ways in which identity is created and displayed within the night-time economy as nights out maybe an opportunity for young professionals to relieve stress, dispose of incomes and escape the mundane of daily life. The night-time economy is often viewed as a ‘liminal zone’ or an ‘important site of social conflict’ (Yeo and Yeo 1981). Liminality is often described as being between two states, ‘betwixt and between the positions assigned arrayed by law, custom convention and ceremonial (Turner 1979). Through the night-time economy, young people are able to find a liminal zone that matches their consumer pattern and personal identity, whether this is a dinghy techno club or a high-class restaurant. Due to their nature, liminal zones can often allow people to explore their own identities and interests, as within these spaces there is the impression that normal rules do not apply and therefore an individual is able to be what they choose. The ‘thirdspace’ can often be a host for this behaviour as it 'is a generic designation for a great variety of public spaces that host the regular, voluntary, informal, and happily anticipated gatherings of individuals’ and is a core setting of informal public life” (Oldenburg 1999:16) within this space, individuals are able to express themselves away from their ‘normal lives’ and become true to themselves.  

Therefore for young people to achieve feelings ease, the attendance of popular venues or wanting to be seen at ‘cool’ places, may explain their urge to connect with people and develop their own identity. Through these spaces, young people are able to gain the feelings of belonging that they need in order to feel at ease within a new environment.   

[bookmark: _Toc425582511][image: ]3.2 Conceptual model  


A conceptual model to show the process of discovering places and ‘feeling at ease’ within the night-time economy. 

From this model we can see the path in which the individual takes in order to reach a new destination. The path is shown through the bold arrow. It is important to note that the individual student has their own unique identity, this plays a role within the whole process. Their own identity determines what the individual likes and dislikes, their interests, who they are friends with and so on, which therefore influences each step. The purpose of the night out is also important to consider, this features in every path within the concept model. The purpose of the night out deems what place would be suitable for the purpose and those attending the night out. The purpose may be anything from a concert to socialising with friends or celebrating the end of an exam period with the whole year group. 

 In the first example, we can see that the student has found the place themselves for example by walking into the place randomly or by being taken by a friend. After this feelings of ease are developed purely from the social (types of people that attend, status, friends influence, etc) and physical (aesthetics, furniture, music genre etc) aspects present within the place.

 In example 2, the use of technology to find places is presented. Technology acts as a catalyst for this process and can connect the individual with the place. Technology links the person to the place through identity. A place’s identity can be reflected within the ‘thirdspace’, this could be in the form of a businesses online profile or other online users opinions.

 In example 2, it can be seen that the student has used technology to enter the ‘third space’ and from this the places identity has been presented. The student then has the possibility to develop a connection with the place. The first arrow connecting the person and place symbolises how the individual chooses to visit the place based on what they found through technology. In order to then feel at ease, the physical and social aspects are once again the deciding factor. 

However the second scenario within example two, shows how this process can end through technology, this is presented by the journey arrow meeting a red prohibition sign. Here the student is presented with the places identity online however they do not feel a connection and therefore do not visit the place. This model shows how the private (usage of technology) can lead to experiences within the public sphere. Opposed to Gardener’s idea that through technology people make public space private, this model shows that through private usage of technology, people are able to connect to a third space in which they can use this to open up the public further by exploring new space

It can be seen from Mayo’s (1933) Human relations theory that humans needs are driven through selected behaviour. It is through this selected behaviour that a desired goal may be achieved and from this tangible and intangible benefits are weighed up. This theory can be linked to the conceptual model above, as students may use their selected behaviour (technology) in order to find a place that suits them. From this search they are able to find a new place that they like which is the main goal and from this other factors may stem such as new experiences, relationships, emotions, self fulfilment and so on. In order to assess the benefits, the selected behaviour may be changed or influenced by external factors, such as the impact of friendship groups. This may cause the individual to make a series of choices to determine the options to achieve the best outcome. Through research and interviewing, we are then able to decipher different types of people, whether this be exploring new places or sticking to familiar places. It can also show what people are looking for from the night, such as if a person is looking for self-fulfilment or if the enjoyment of peers determines their enjoyment.




[bookmark: _Toc425582512] 4.0 Methodology
 This section will explore the primary data collection techniques that were undergone throughout the study. The specific methods will be outlined and their relevance to the study will be explained. Research methods will be outlined with reference to academic literature and any limitations encountered throughout the study will be highlighted.


[bookmark: _Toc425582513]4.2 Location of study
Groningen is a city in the North of The Netherlands. This city was chosen as the study area for many reasons. Firstly, it was appropriate as it is the city where I am currently studying; meaning my familiarity with the surroundings enabled me to engage better with participants and it allowed me to use local knowledge. Groningen is also home to around 60,000 students divided between the RUG and Hanzehogeschool Groningen. This provided a large selection of possible participants that fit the sample of being a university student. In terms of studying the night-time economy, Groningen certainly has a large and more diverse night-time economy with a variety of bars and music venues. De Peperstraat is well known within Groningen’s student nightlife scene due to its array of ‘party’ clubs such as Het Feest or Club Kiwi, many of these bars are known for their student themed nights and low cost alcohol deals. This street then connects onto Poelestraat, although still popular with students, this area features more stereotypical Dutch ‘terrace bars’ such as Grand Cafe Time Out and the ‘hip’ Het Concerthuis. The historic Drie Gezusters (Three Sisters) are a collaboration of three bars that draw large groups of locals, tourists and students onto Groningen’s Grote Markt. However the Groningen nightlife scene is not only ‘party’ bars or Grand Cafes, De Pintalier is perhaps one of Groningen’s more popular bars, after being voted the second best bar in The Netherlands, due to its vast array of special beers from across Europe and beyond. 
 
[bookmark: _Toc425582514]4.3 Participant Background  
The study focuses on masters students in the city of Groningen and was open to students from all institutions within the city however a large proportion of students were from the RUG. Students that travel into the city to study, students who have lived in Groningen before their study or international students were not excluded from the research. This was important to consider as it may present different results in terms of how people interact with the city and different background will provide a better insight into a range of student’s experiences. 

The study concentrates on students studying at masters level, as these students may be able to reflect on changes they have seen or experienced throughout their study. For some students, they may have moved into the city for the duration of the masters course, this short period would mean they would possibly have the experience of exploring a new city and making new interactions. This study also accepts students that are members of associations as well as students that have no affiliation with an organisation, as this may prove to show very different results.  

The study aimed to have an equal mix of male and female participants to ensure a mix of answers. Out of the ten interviews conducted, six participants were male and four participants were female. Although this was not a perfect split, this provided a sufficient number of varied answers from a mixed group of participants, ensuring that there were viewpoints from different peoples experiences. The participants within the study were also a mix of nationalities (including Dutch, Chinese, Costa Rican, Brazilian) with a varied amount of time studying within Groningen.

[image: ]
Figure 1: An overview of participant information 

 Participants were found by contacting student associations and asking if it was possible to post messages in student Whatsapp chats or through student emails. This allowed for a number of students to be contacted at once. Also within student associations there is often a range of different people, therefore it would be provide many different experiences and viewpoints of the topic. Participants were also found through a ‘snowballing’ process, this meant that after one interview the participant would be asked if they knew anyone else that would be available for the study, this meant that participants could be contacted easier, as provided better communications and removed any possible boundaries between interviewer and participant. 





[bookmark: _Toc425582515]4.6 In-depth interviews

Conducting Semi-structured interviews was a key method within my study and helped provide key qualitative data. Interviewing is often ‘sensitive and people orientated’ (Valentine G in Flowerdew and Martin 2005:111). Through interviewing, the participant is able to express their own opinions and experiences. This allows the interviewer to gain a different perspective on the subject, as everyone has their own unique and personal interpretations. 

A basic framework of the interview questions was written prior to the interviews. Before the actual interviews, a pilot interview was conducted. The purpose of this was to practice the investigation informally before the actual interviews were carried out with the participants. Although the pilot had more of an informal feel it was ensured that the interview style would match, as this was important to make sure that it was suitable. The pilot also ensured that the questions made sense in a real setting, this allowed the researcher to see if the questions were understandable for the participant and if the questions generated a suitable response. Answers from the practise run also provided possible prompts and allowed for further new questions to be considered. By conducting a pilot this helped the research practise their questions, as well as making them feel more comfortable. This helped to improve interviewing technique and making the real thing more relaxed.

There are many environmental factors that need to be considered when interviewing as this can affect the development of results. It is important for the surroundings to be relaxed and quiet so that questions/answers are audible for all parties and recording devices. The location of the interview is also significant, as both the interviewer and participant need to feel safe and comfortable. Valentine (2005) suggests carrying interviews out in the participants ‘own territory’ as this is a location that they are familiar with. However this is not always possible. During this study, participants were consulted before the interview, to decide on a convenient location. This could vary between participant homes, university buildings and quiet cafes. Before the study
 the idea to interview participants within the night-time economy was considered as this may have helped participants think of examples however due to the nature of the location, it would not have been suitable due to the possibility of loud noise or intoxication. 

The aim was to develop a semi-structured interview as this interview technique, allows the researcher to become ‘more interventionist’ and direct questions depending on the answers given (Hay 2016). By adapting to the situation this allows the research to delve further into points that may arise, making answers feel multi-layered (Burgess 1984). Points and questions can also arise that may not have been considered prior to the investigation.  Through the usage of Oppenheim’s Traffic management strategy the interviewer can use points made by the participant as prompts to create new questions that are still related to the study. Through this the interviewer can expand their own knowledge of the topic and adjust their questions further in other interviews. To make the participant more comfortable and to adjust to the interview questions began basic; this is known as a ‘warm up period’ (Hay 2016) and allowed for rapport to be built. These questions provided context to the interview and outlined features of the participant’s lifestyle. After this questions became more relevant to the research questions and required the participant to link questions to their own experiences and feelings on the topic.

Interviews were recorded through the use of voice recording app on my mobile phone, this meant that files were saved directly onto the mobile phone and could easily be backed up onto a computer. Backing up the files is vital as it prevents the loss of important recordings and it also means the files remain private through password protection. Valentine (2005) suggests the usage of recording devices as it allows the research to have full concentration on the interview without having to write notes. It is also easier for points to be missed when making notes and it can be difficult to work out the expressions in which certain things may have been said (Hay 2016) . However Hay also states how the use of a recording device may ‘inhibit’ a response due to the device serving as a reminder of a formal situation.  
4.8 Methods of data analysis
Recordings from the in-depth interviews were then transcribed into a written document in order to ‘facilitate the analysis’ (Hay 2016:170). The use of a recording device made this process easier as the researcher is able to play, pause and rewind if they need to repeat certain parts, both speeding up the process and ensuring vital points are not missed. 

After accurately transcribing the data in verbatim style, quotations were coded. These codes were based on themes that were developed using a mixture of the research sub questions and literature review themes (place identity, place attachment, process, effectiveness). From this new codes were then formed, for example place identity was split into physical, social and online identity and process was then divided into the different processes students used to discover places (eg: social media, location services and online reviews). This ensured that the main research questions could be answered and that the interview quotations, coding and analysis were all relatable to the concept model and published academic work. Coding was a necessary process, as it presented the different relevant themes that are evident within the interview. The different interviews were then transferred into one file and coded quotes were split into their relevant themes, this made the analysis process a lot more effective and efficient. 

[bookmark: _Toc425582516]4.5 Health, Safety and Ethics  

Health and safety is of utmost importance when conducting primary research (Flowerdew and Martin 2005:104) . It is always useful to assess potential risks prior to starting the study, in order to identify any potential risks. Although risk cannot be eliminated it is the researchers responsibility to aim to reduce the possibility of harm as much as possible. This is not only for the sake of the participant but also the research themselves. Due to the nature of the study this research was assessed as being low risk, as there are no groups that may be considered to be vulnerable and the questions asked were not about sensitive topics. However for the safety and comfort of both parties interviews were arranged in a neutral location or in an agreed place.

A background to the study was explained to the participant before the interview and they were also required to sign a consent form agreeing to their participation. This is important and the interviewee should be aware of what they are taking part in and also their rights during the study (Lindsay 2001).  This can make the participant feel more at ease during the study, as they are more aware of how their answers will be used and they also understand they can withdraw from the study at any time if they are uncomfortable. 

After the interview participants were asked which details about them could be used with the written thesis. In some cases participants did not wish to be named; therefore to protect their privacy and respect their requests pseudonyms were created. 

[bookmark: _Toc425582517]4.1 Author’s Positionality
When conducting research it is of great importance to understand how the researcher may have an impact on results and how this can be reduced throughout the study in order to collect accurate results. However it is incredibly hard to become impartial when researching (Lindsey 2001), as there will always be some kind of factor that may influence results. 

Through being a student at the University of Groningen I have developed an understanding of the study area and developed my own interpretations of places within the night-time economy. Therefore it is important to remain both impartial and transparent throughout the study. During a study it is hard to not express personal views however the role of the researcher is to recognise their influence and to address this. Through the researcher adding their own views this may improve the flow of conversation and provide the participant with prompts they may not have thought about yet had an opinion on. This can add important information to the study and any alterations to the results may not be considered negative. 

Being an international student may also have an impact on the study, as some Dutch students may not be as confident communicating in English. This may also mean that certain points are misunderstood, therefore as a research it is important to clarify all points and make the participant feel comfortable during the study.


[bookmark: _Toc425582518]5.0 Results and discussion

This section will present the qualitative data that was gathered throughout the study in order to outline the participant’s views. The data will then be analysed and discussed using links to relevant literature. For the aid of the reader this section has been divided into two main sections ‘Process and the influence of technology on finding a place and ‘Sense of Place.’ These themes have then been broken down into relevant subcategories to help explain the processes that appear for each within the night-time economy. 



[bookmark: _Toc425582519]5.1 Process and the influence of technology on finding a place/selecting a venue
For some people the process of planning and deciding on places to visit within the night-time economy is a crucial decision as this choice could determine the whole outcome of the evening. However this process can differ depending on the individuals and various unique factors. This section will explore the different factors that can influence the process of finding places within the night-time economy.

5.1.1 Purpose and Individual preference 
An individual identity is something that we all possess; this is often built upon aspects such as our life experiences, interests and preferences. For many people this is often a ‘trial and error’ process and developed throughout the life course. For masters students it is presumed that the ‘rite of passage’ during their bachelor years has been completed and therefore a form of cultural identity or interests have been developed (although this is always subject to change). In order to establish this participants were asked ‘what they look for in a night out.’

For Jason his preferences in music determined what he was looking for in his night out: 

There are some clubs that my friends like to go to but I don't because the music selection is really rank Dutch songs, everyone likes it and I'm like ‘your music selection is so bad!’  

Where as participant Adrianna mentioned how she looks for a place that is ‘not too crowded’. The individual’s preference can often act as a precursor or base layer for a night out, as choices and decisions are built upon the individual's own identity.  For example, Jason’s music preference or Adrianna’s preference of quieter bars, may influence the choice of where they spend the night or what they are considering through their searching process. Through these preferences, their decision may be swayed, however this cannot be said for all situations, as other factors can influence an outcome. 

The purpose of the night out is sometimes used as a starting point for individuals, as this sets out what the main activity will be during the night. Through this the student is able to decipher what they will be doing, who will be attending and then they can begin to understand what they are looking for and possibly how and where they may find it.  

During their interview, Pascal stated how he looks for escapism from his night out:

‘A good time obviously but what does that mean? I look for relief from whatever it is that day. So if it’s working, I don’t wanna talk about work I wanna escape work. If its studying, I don’t wanna talk about studying.’

Where as Luuk outlined the possible different purposes of his nights out:

‘Ok, so there's different disciplines. If its a cafe to chill, I’d say Het Concerthuis. They have craft beer, a lounge corner and games you can play. For a concert venue that would obviously be Vera and for going out heavy drinking that would be De Negende Cirkel.’ 

Pascal also stated how: 

‘It depends on what the activity is going to be. For me as a vegetarian, I have to make sure that I find a place with vegetarian options’ 

From these different ‘disciplines’ we can see the foundations of the individuals thought process when determining where their night out may lead. It is important for these participants that the activity matches the place well or that the place has suitable facilities for the needs of the individual. Already at this stage certain places are ruled out before any searching or decisions have been made.

For masters student William the purpose of their night out was to watch the European Cup, therefore it was important when making a decision that the venue chosen was showing the football matches or could accommodate for this. However this participant also stated that he believes the purpose of his nights out has changed through the process of ageing:

‘I think my interests are changing. I don’t want to sound old but it does change, I don’t like drinking as much cheap alcohol as I can anymore, we just have a couple of nice ones.’

The change of purpose from trying to find bars with cheap alcohol to the finding bars that serve alcohol therefore has an influence into the choice of place that is searched for within the night-time economy. This shows that even before the night out the individual has a basic idea of the types of places they are looking for. This can also be linked with the individual preference as this can develop throughout time. From this we can see examples of ‘place dependency’ as people begin to search for different places in terms of their usage. By concentrating on this the student is able to already predetermine what kind of place they are looking for and for what purpose the place will be suited to. Without a purpose the decision making process may be formed in an entirely different way and could lead to different outcomes. 

5.1.3 Exploration within the night-time economy 

The ways in which a person can find a place are often diverse and can depend on a whole range of different factors or situations. When asked if they used technology to find places in Groningen’s night-time economy all but one of the participants said that it featured as part of their decision making process. 

Online reviews

From the study it could be seen that review websites or applications such as Tripadvisor and Google maps/reviews were very popular when trying to find places to visit. 

‘I use the reviews, any website, Google maps has those features but you can just type in, in Google a place and then there are a lot of reviews so I do that.’ - Ryan 

Through this method the student is able to view the location of the place and find out all the necessary information that could help them make a decision about it before even visiting. For example Adrianna describes how this form of technology:

‘gives you so much information. It can tell you where it is exactly, this can link with your location and maps so its easier. It tells you entrance fees or costs and helps you to make a decision.’ 

By providing information and answering questions, review websites could be described as ‘reshaping communication patterns’ (DeAndrea et al 2012), previously would have to involve in direct communications between either the place itself or people they knew who had been there. By reshaping communication, businesses and 
users have a heightened connection through efficient information sharing. 

However for some users, review websites can start or end the exploration process within the night-time economy: 

‘‘If it's lower than a 4 star then ...No.’ - Jessica

 Due to these sites often using a star rating system to display the quality of the place, the person searching does not care what the place is like or does not want to consider this any further, therefore ruling a place out instantly. Although this may be beneficial to the student or the venue, this can make people reliant on review websites and can form the basis of their discovery techniques. Over time, this may cause people to be discouraged from taking a more open approach to finding new businesses.

Location services 
Jessica, an international linguistics student from Hong Kong, expressed how the usage of Google maps location settings can also help them to physically ‘navigate through space’ (Sinai & Waldfogel 2004):

‘I cant read maps. So yeah it just makes everything easier, you can just search what you want. So it's convenient. I also use geotags, so if I want things that are aesthetically pleasing ill use a geotag.’

It can be seen that through technological location settings an individual's navigational skills are enhanced. This may seem bizarre as the participant cannot read maps, yet Google maps enables them to understand them and find the places they are searching for. From this quote, we can also see that through the photos uploaded onto review sites or the geotags, which feature on photo sharing websites such as Instagram, the user is able to view ‘real’ photos that have been taken at a place. This is important as it provides the user with a visual element, which is then backed up by the information given about the place. This allows the individual to develop an understanding of what the place is like, through a combination ‘location based storytelling and information, which they can then use to decide whether it is suitable or worth visiting.  

Social Media
In recent years the popularity of the Internet and social media has also led to the birth of the ‘influencer’; this group of people are known for projecting their experiences and views openly to thousands of online followers. William mentioned how his favourite influencer presented new places that allowed him to visit new places in the night-time economy:

‘He calls himself ‘The Snackspert’ and he goes around reviewing different junk food places and because I like hamburgers and frikandel. I usually follow his reviews of food when I’m in his work area, I realised I could check his Instagram and go to a place that he rates highly and we ended up in a Japanese ramen shop which was fun, so actually yeah I was influenced’.

This can help the student to find places as by viewing posts similar to this different places are presented to the user.  This allows the student to then research into these places further or visit it for themselves. Without this places may not be visited, considered or even heard of. We can see through influencers how technology has become a different medium for people to share their thoughts and feelings on places, as well as providing information. Masters student, Jeniffer, claims how she often ‘stalks everybody’ in order to find out the nice places that the people she follows go to. This presents how the process of finding a place to go to can become a kind of ‘mission’ that may require preparation or research. This ‘mission’ is then aided through the posts of other people.

The use of Facebook events proved also to be a popular way in which students used technology to find out the different events going on within the city:

‘I look at Facebook for upcoming events in Groningen, there I also see where my friends on Facebook are going and sometimes this introduces me to new places or events. When I plan to go out during a weekend I always look on Facebook to see which parties are hosted. I have to say that most of the time I look for events at the places I already know but sometimes I also see events of venues I didn’t know yet’ - Marieke 

Through Facebook events, businesses within the night-time economy have a platform to advertise and promote their events. This often presented to the student as they are using social media and keeps them up to date with the various events going on in the venue.  Students are often able to find new places to go out, through the events section of Facebook or through the website publishing what events friends are interested in attending. 

‘If my friends press interested it appears in my feed so you're like oh they are also going and you invite your friends. And then it helps to remind me.’ - Jessica

This feature allows the user to see the different venues and events that might interest them. Through this they can then research further and decide if they want to visit. Through its algorithms, Facebook can also link people to places and events to their interests, Luuk claim how ‘they seem to know pages you like so if I like a specific band or genre, they would recommend me something that’s related.’ This can be a helpful tool for students when trying to find new places within the night-time economy as it links the individual directly with their own preferences. Therefore making it easier for the student to find somewhere they like and is a useful way for the club to advertise to like-minded people.  This could be described as reshaping advertisements, as through social media, users are made to feel more involved in the ‘online community.’ 

Instant Messaging 
Messenger services such as Facebook and Whatsapp were also used as a way to easily share findings and to make suggestions where to go on a night out. Masters student Jason mentioned how friends  ‘ send links to the events or Facebook posts so I can look and see if I like it.’  Here we can see how the ‘third space’ can be opened up into a ‘global community’ as through messaging, students are able to include others in their search for a night out. By forwarding a link to a bar or event, groups of people can then make their own decisions and discuss what they think about the place without even visiting or communicating in person. This can also expand the search further as each individual may try to find out more about the place before visiting. Through instant messaging real life interactions are ‘mirrored’ through virtual spaces, therefore people are still able to connect with their friends in the same way but from anywhere in the world.

The influence of others
It can be seen that technology does play a role in the discovery of places however this is usually through the influence of other people or the ‘online community’, as the third space acts as a platform for others to project their views and for people to learn from this.  For many of the participants featured within the study, it was often other people within their friendship group that would play a role in the places they would visit. 

‘It's rare that I choose the pub, that's usually my friend. Maybe they've been before or they've looked up the place. But I rarely do this’ - Thomas 

In this example it is evident that Thomas is happy to let his friends decide on the details of the night out and how he does not take an active role in deciding on places they might go to. This may be based upon his own preferences or personal characteristics, as he then went on to state:  

‘I know the Irish pub, I like the Irish pub and I’m happy to go to the Irish pub, I’m not very adventurous.’ 

It can be seen that there is a certain level of trust that can be developed in a friendship group, as well as a possible shared identity. William also solidifies this point as he states:   

‘That's how I usually go to places, if someone tells me that I will like it, I don't usually check them out online before going, so if someone I know tells me it's a great place you’ll like it there or I had a great time there, then I would go there. 

It can be seen how he possibly relies on the shared identities between himself and his ‘bubble’. It is presumed that William understands his friends interests, preferences and differences and it is assumed that they understand his, as this is what makes them friends. Through this William is able to assess whether or not the place they suggest will be suitable for him to visit, as he trusts their suggestions through a shared identity. By understanding what other people like and the context of their suggestions, this can make their references reliable. 

In some cases it is the individual themselves that can be the influencing member in their social group: 

‘I usually try to find new places and then influence my friends to check it out. I remember it was very fun, I ended up discovering new places and then I would tell people, even people living here for a long time and they would ask how I found it. I’d usually say oh yeah I just passed by or searched online’ - Jennifer 

From this quote we can see how different people adopt different roles in the discovery process. In this case, Jeniffer prides herself in her ability to find new places that her friends will enjoy or that she may not have visited before. Pascal also states how: 

‘I’m tough person because I like to try new places but I'm also very loyal to the places I like. Sometimes I will religiously go back to places. I wouldn't say I’m that influenced by friends, as I'm very selective. Although if a friend is offering a new place I’ll check it out’

Although the influence of friends can present new opportunities and open up new places within the night-time economy, his decisions very much remain based upon his preference. Whereas for international student, Adrianna, her friends influence was the driving force behind her night out: 

‘Oh definitely influenced by my friends, because if it wasn't for them I’d probably just stay at home and watch Netflix and not go out.’

This shows how powerful the influence of friends can be as without their input this participant perhaps would not venture into the night-time economy. However as the group has created plans and decided where to go, the participant feels that it is easier for them to join in. We are also able to see how different personalities come into force when deciding a place to visit, as some people take a more active or adventurous stance and others are happy to follow others or more isolated. This can be linked to Mayo’s (1933) Human relations theory, as it is evident from the quotes above that individuals evaluate what they are looking for from the night out and this evaluation can reflect their own identity. 

For Adrianna, originally from Costa Rica, her lack of social bubble meant that she was less likely to explore the different places within Groningen:

‘When I came here in September, I didn’t wanna go out because I didn't know anyone but then as I started meeting new people, that suggest new places and that's when I really started to go out’

In this situation the participant did not feel comfortable to go out and find new places. However after they became more settled into the city and developed a social bubble, this then gave them a way to explore further. This could be the case for many international students as they have moved into a new place where they have not developed any contacts or connections. Although this can sometimes lead them to search for their own bubble or to explore places on their own. This can make it more likely for international students to take suggestions off of others or by using technologies like the Internet. 

It was evident that some masters students who had completed their bachelors studies in Groningen, were less likely to venture away from the bars they knew. For example Luuk said 

‘Nah, I don't think, well in Groningen I'm fine with what I know and the city's not that big so in 5 years you can visit every place…there’s not really a need or urge to find new places.’

This could be due to the individual having developed knowledge of the local area or having a well-established social bubble that has been built over their bachelor years. 


The influence of a social bubble may be of use when trying to find new suggestions for places to go. Yet the study also highlighted how this may also be a hindrance to the discovery new places: 

I like to try new places but my friends tend to stick to Copas. Like what can you do, are you just going to leave you friends and be like ‘Hey I'm going to a new club.’ - Jessica

For some people once they have found a place they like they may be reluctant to try new places or perhaps they may visit this location multiple times. This may be accepted by some of the people on the night out, however for people looking to find new places or if they do not feel as connected to place compared to their friends, this can mean that they do not have the opportunity to go to new places as they could upset their peers or possibly have to go alone or with different people. Marieke builds upon this point as she claims how

‘I always keep in the back of my mind what they like. Because I want everyone to have a good time, especially when you’re going with a bigger group I want to make sure that it is a nice party. ‘

Therefore when planning places to go out within the night-time economy, this person has to consider not only their own preferences but also what their friends enjoy, in order to make the night out successful. This could mean that new places may not be suggested or explored as this could go against the interests of the whole group and through compromise this can hinder the exploration process.

Impulse

However the use of technology is not always a process used when discovering new places. For student Jason, he describes his nights out as ‘impulsive’, as he mainly goes into random places that look ‘interesting’, he also stated how he was not bothered ‘if the club sucks’ as he ‘could just leave.’ 

For Pascal, random choices within the night-time economy are his preferred way to find new locations: 

‘I do, Id say I’m 60% and 40% online so this is my preferred way to find a place but it all depends on my needs at the time.’

However it is evident that the purpose of the night out and external factors can also play a role: 

‘It depends on the situation; if I’m really hungry I'll go for the Internet because that's a need to satisfy right? If it’s finding a pub I’ll go with wandering first because that's part of the fun. If it's something like music and you want to find a gig, then technology really helps. So it kind of depends on the situation and activity’

It can be seen how factors such as hunger can cause an individual to perhaps use technology, as it can provide a quicker and possibly more effective way to find a suitable place. However, for this person the process of exploring random places becomes part of their night out, as they set out to become familiar with new places. 

Choices within the night time economy can also be developed as a result of random factors for example William suggested how  ‘when the weather’s really nice, I would look for a place to have a nice few drinks in the sun’ therefore the weather can be described as a driving force for exploration. Where as Jessica describes how her choice in clubs ‘depends on how drunk I am’ from this it can be seen how through the usage of alcohol, the liminality of the night is increased and therefore a person may be more open to trying new places, that they possible might not have visited sober.
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5.2 Sense of Place 
The development of a person’s ‘sense of place’ is often through a combination of place identity, place attachment and place dependence. Through this, an individual is able to develop a greater understanding and possible connection to a space, which may result in feelings of comfort and ease. This section will explore how different aspects of a place can help develop feelings of attachment and ease and how effective this may be for certain students.
 
5.2.1 Place identity 
A place’s identity can form the basis of how a person understands and identifies with a space. This is often interpreted differently by the individual and can play a role in how the space is used or interacted with. 
Physical identity
Visual
For some people it is the physical identity of the place that can have an impact as to whether they will enjoy the place or choose to visit the location during their night out. In some cases this is determined by how the building is presented on the exterior. For Jason his decision was based upon:

‘If I’m walking around, I look at the lighting, if it looks well lit and inviting, then I’ll be more likely to go rather than a dark building.’ 

It can be seen from this quote that the participant is more attracted to how the building is illuminated, as he perceives well-lit places to be welcoming. This is a complete presumption, as the participant does not know if the place will be welcoming or if he does actually like the place, however from the way it is presented there is already a factor that appeals to him. 

Jeniffer also stated how: 

 ‘If it's a colourful place or mysterious I like to see what's inside.’

Here it can be seen how a venue’s external appearance can present a place identity that can persuade them to visit. This may be in the form of an eye catching location, which may portray the place as being fun, or by creating a more ambiguous identity for the place that may encourage the user to go in and discover more about its identity. 

For Pascal, it is this ‘ambiguity’ that attracts him to different places: 

‘Generally, the appearance, like if a place looks different to the services they are offering. Like holes in the walls or dive places I kinda like those, so that would be something I would be interested in. An example of this in Groningen would be Kult, you walk down the street and you don't really notice it and then you go inside and it's kinda weird but then you sit down have a pint and some food and your like ‘y’know what it's kinda cool’. It's that unexpected twist that I like’ 

In this example it is the venue being unidentifiable that draws the individual in. This can create an element of surprise and also allows the user to make up their own minds about the bars identity and determine whether or not it is a place they can identify with and may choose to visit again. By not displaying or creating their own identity, the bar’s identity is then developed and passed on indirectly the services that they offer and other people's opinions. The identity of the place, may be completely different to what the individual is expecting and could perhaps go against their initial perceptions, this can create unexpected surprises that may be pleasant for the user if they then decide they like it.

However for some of the participants, they prefer the venue to explicitly present their physical identity. Jason mentioned how he prefers to:

‘look at the beer selection. if they have good craft beers. Some bars have flyers of special beers or the logo of the main brand of beer they sell, so if I like that I will go there.’

By publicising the beer selection outside of the bar, whether this be through advertising flyers or promoting the brand of the in-house beers, the user is able to quickly identify with the venue and decide if they will enjoy themselves based upon the products that they sell. This can also help to promote an identity of the bar for example, the identity of a bar may be perceived differently if they sold specialist craft beers opposed to standard domestic lagers. Not only is this selection based on the taste and preference of the individual, but also the identity the venue is trying to promote by displaying the quality of the products they sell and the perceptions that may come with this. 

For some people it is a venues interior that can create a place identity for example, Thomas states how he prefers ‘older buildings with wooden walls and nice decorations’ and Ryan also mentioned: 

‘Yeah I don’t like clubs and stuff like that I prefer cosiness. So real old furniture. I like old cosy pubs that have a different atmosphere. ‘ 

Here it can be seen how physical aspects such as the furniture can create an identity. Through the interior design, a place is interpreted as being cosy or perhaps ‘more traditional’ due to the venue being presented in an older style. This can be backed up by a person's own cognitive associations with a ‘cosy place’ for example aspects such as an open fireplace in a pub, may bring back personal memories or could be linked to something that have seen such as a scene from a film.

It is important to remember that the space itself has no identity until meaning has been given to it by an individual; this can be formed by the clientele or through the places design, which is determined by the owner.  During his interview, Luuk described how the interiors of bars can create a ‘vibe.’ Through a house style, the bar is able to project a certain identity or vibe to their potential clientele and which can shape who uses the space. This was explained further by Luuk as he stated:

‘It’s the way it's designed on the inside. Cocomo looks like a kind of place you would go for a 16 year olds party. ‘

The design of the venue can create a certain identity that is attractive to different people, whether this be people of certain age, status and so on. For example, an individual that is looking for a party style club would probably not use a space that has cosy old furniture, as the venues identity does not match what they are looking for. Therefore this type of venue attracts those who are looking for a quiet drink and to appreciate the style of this kind of place.


Auditory 
It also became evident during the interviews that music plays a key role in the development of physical place identities within Groningen’s night-time economy. 

‘If I go to a club I would prefer it to play music that I like or enjoy because usually there are some clubs that play a lot of techno and I'm not really into that kind of music’ - Adrianna

Through the music that is played in a place, a certain identity or brand can be created. This can be built around the associations that surround a genre of music (such as the activities that are performed to it or the people who may listen to it) or the experiences an individual has had with a certain style of music. For example, a club that plays mainly techno music could develop the connotation of being popular with a younger crowd, artistic visuals and possible recreational drug use, where as a heavy metal club may be associated with loud distorted music, ‘headbanging’ and aggression.  These connotations, can lead to the branding of a bars identity and can encourage or sway a person from visiting, even if the perceived identity does not match the place.

For Jason, he feels that a lot of the bars in Groningen do not have a physical identity based upon the music that they play:

‘A lot of Groningen bars have really shit music or more like sing a long music that everyone knows, so no real identity ...There's Warhol bar, that has more alternative music playing’

It can be seen through the comparison of Warhol bar (which is considered to have an identity) and the other bars in Groningen, the music that is played in the venue is a defining factor for this individual. This could possibly be influenced by the person's own preference however it is evident that through ‘sing a long’ music there is very little for this student to link to the bars identity. Where as for Warhol bar, their choice in music, allows for the bar to be interpreted as an alternative venue. However by branding certain bars as ‘shit’ and stating their style of music, Jason has in fact developed an identity for the bars. Although in his opinion these bars have no identity, this opinion may be different for other students, as the bars physical identity may be interpreted differently depending on their own experiences. 

Social identity
The identity of a space is not just determined by its physical aspects, as a social identity can be generated according to people who frequent the space. For Jessica, it is the social interaction between both the customers and staff that appeals to her within the night-time economy:

`I guess the friendliness of people, I really care about the interactions…..if the bartender is nice and funny, I think that's nice’

Through friendly social interactions, a venue can develop a positive identity. This quality is sought after within night-time economy venues, as the customer is looking to feel comfortable and enjoy their leisure time. For some people, the night-time economy may be viewed negatively as a result of its liminal nature, therefore a friendly place can be reassuring for the individual.

When describing the Oost nightclub, Marieke explained that she liked how:  

  ‘Most of the people come here because they like the music and not to get totally wasted.’ 

From this quote it can be seen how a social identity can be created through the shared appreciation of a certain style of music. Through a collective of individuals with a similar mind-set, a venue can become a cultural hub, as people understand that this space is used by people who are wanting to use the space in a particular way. As more people begin to use a space in this way, a social identity can be formed. This can sometimes shape individuals behaviour within the space or cause them to consume in a certain way, as people may be more self aware if they are using the venue differently. For example if the majority of people were not intoxicated, then a drunk person may not feel comfortable using the space and would perhaps try to find a more suitable place. 

 For students finding a place where similar people meet and socialise can provide ‘feelings of ease’ as they can become aware of the spaces where similar people meet. These kind of venues also allow an individual to explore different activities and interests which can therefore allow a student to gain social capital and to understand their own personal identity. Over time, this can make the student feel more comfortable within the place as they have a space to express themselves, develop friendships and enjoy new experiences. This may eventually result in place attachment for the student. 

However Luuk stated that although similar people do use the same spaces, this shared identity does not contribute to a venues sense of place:

‘Not so much at a bar, because your with the company you’re with and you don't interact that much with others. At some places you find like minded people, like Vera or a student bar because that's a purpose, people have similar tastes.’ 

He believes that the people using spaces do not actually integrate with each other, which means that although an identity may be created this does not add to the social aspect of the place. For Luuk, this element is determined by the friends he is sharing the space with and depending on which friends are there at the time, as his sense of place may change as a result of this.

For some students, the social identity of a place can be determined by the age of the other people using it. This can sometimes be a deciding factor as to whether the individual wants to use the space: 

‘I don't like if there's too many adolescents or kids. But I don't want 30 year olds but definitely no 16 or 17. Just people my age sort of. They don't know how to behave their just out to get super drunk’ - Jessica  

‘I tend to not like people in their 30’s because at concerts they're not raw. They tend to be a bit richer; more experienced, have kids and are calmer. I always feel like their not fully throwing themselves into the show. You don't feel a connection with the rest of the audience. - Luuk’ 

For these two participants, the age of the other people using the space portrays the venue as being popular with young or old people. This social identity puts both of the students off, as they do not relate to the types of behaviour that they perceive the age group to be involved in. Although not every teenager will get ‘super drunk’ this perception is possibly built upon a previous negative experience that the participant has experienced in a certain club or with a social group, this has lead to the individual labelling places negatively and choosing not to use them based solely on those that may visit. As Malbon (1998) states, people are looking to feel a connection with the place and the people in it, for Luuk he is not able to establish a connection with older people in the night-time economy. This could be due to the two parties seeking different outcomes from their nights out, this can make it hard for different groups to relate to each other, which creates difference and feelings of unease. 

It is evident that venues in Groningen’s night-time economy aim to combat feelings of social difference by aiming certain nights toward different groups throughout the week:

‘We tend not to go out on Saturdays because of the type of people. I rather go on more student orientated nights... I don't dislike locals but I feel like there's more tensions on nights like these because there are more people from different areas and all kinds of social profiles and very young and old. So people tend to collide more where as the student nights seem more harmonious’ - Jason

To avoid the possible clashes of social identity, it can be seen how different nights of the week or some clubs become home to certain groups in society. This can lead to the formation of different ‘bubbles’ which are often built upon familiarity. However although Jason states how these nights are more harmonious, integration between bubbles is often very rare. 

Online identity
Recently there has been a growing need for businesses within the night-time economy to project their identity online, as many venues see online platforms as an effective way to attract students. However the process of creating a virtual display of a places identity can require a lot of thought and the usage of different techniques.  Jeniffer mentioned how Copas display their identity through hashtagging and written posts:

‘Copas have an Instagram page and they're really clear about their position in the market. They have a hashtag and know they are the only Latino music club in Groningen so they really try to grasp tightly their clientele.’ - Jessica

Through an Instagram page, this particular club are able to advertise and display their identity, in order to attract their audience. By stating they are the ‘only Latino’ nightclub, this informs the potential user, exactly what kind of music and style the bar is and from this they can interpret what the club will be like based on their own knowledge of Latino culture. It also creates a presumption that because it is the only Latino nightclub, it is therefore the best. 

For a business it can be difficult to create a sense of place through the Internet as it lacks some of the physical features and social features that would be accessible in the ‘real world’, therefore many venues have to rely on knowledge the customer already may already have and try to relate to this. In order to compensate for the lack of real world experiences, businesses have to display physical and social identity through imagery: 

‘By the photos and videos they post. Especially if it’s a place for dancing. I have to look at people having fun, to believe that I am going to have fun. If I’m going to a place to drink they have to show the images of the food and drinks’ - Jennifer

 ‘So you have these techno nights that have this kinda slick style with all these flashing images of people having fun. A more alternative place would have a more raw style or artsy image more like gig posters that are handmade. So you kinda have an image of what kinda place it is and if it would suit you’. - Luuk

By using the images of people enjoying themselves, the club is aiming to promote a positive identity, however this also allows the potential visitor to determine if they like the look of both the interior and also the types of people that visit the venue. This reassures the student that their night might not be a failure as there is proof that other similar people have been to this particular place and had fun.  It is evident that the venue also tries to make their promotional material aesthetically pleasing, as well as using contemporary styles that match the identity of the night they are trying to promote. From this style the student can try to understand and determine a places identity and if it will match their own interests. However for William, he believes that 

‘ A good online post is something that informs you what's going on and when, I don't really care how it looks.’ 

Through a written description of the night itself and what there is to offer, the participant is able to understand a places identity through technology. This approach allows the participants to understand what is happening in the venue. This means that their choice in night out is based more upon the individual’s interests rather than what they presume the club might be like.

Some clubs within in Groningen try to actively interact with its clientele; Jessica explains how some clubs use: 

‘Interactive posts, like when they put a story you can vote on. Like what kind of music do you want tonight? That would be awesome, it draws you in and makes you feel that you belong there’ - Jessica

As well as generating a feeling of belonging and possible place attachment, this interactive technique promotes clubs identity as being a more hospitable or open environment, that cares about the opinions of its customers. By allowing the student to have their say in decisions such as the playlist for the night, the student can feel like they are making a difference and shaping the night out to fit in with their own interests. 

Although online posts can be an effective way to promote places to students, in some cases online identities can be understood differently as Luuk states how certain venues can upload ‘cringey posts’:

‘it's like trying to be young and hip. It sounds like someone who’s 32 and they're not that young anymore. Or still young but is not very young who's trying to be one of the kids’

For people who are culturally familiar with a certain identity, something that lacks authenticity or that is trying too hard to fit in can be distinguished easily. Therefore through an online post, a student may be put off visiting if they believe that the night will not fit in with a certain identity or if they believe that it is not a place to be seen and therefore they will not gain any social capital from visiting.

For some businesses their identity can be completely tarnished through their usage of technology:

‘we got kicked out of a place we were drinking and eating but it was too crowded, so we have to leave and my friends left bad reviews and then they shut off their page. If I see something like that and they handle it well I’m like yeah that’s good but they just tried to change their image. You can tell if a place cares about what people think of their business, so that gives an incentive for them to go.’ - Ryan

In this anecdote, Ryan explains how a places ‘true’ identity had been revealed online. For him, this created the image that the bar did not care about their customers or the services that they were offering. This was made even worse by the fact they tried to hide this information from customers by shutting down their online profile. Through the bar developing a negative identity, this participant did not feel at ease using the space due to the belief that they might have a poor night out.

5.2.2 Place attachment
Throughout the interview process, it became clear that students are able to develop feelings of place attachment to venues within Groningen’s night-time economy. For Jason, this was developed through physical aspects such as the music that was played in the venues he attended:

‘I think a place that has music that I connect with, so if I go into a club and the first thing I hear is a Linkin Park song, I'm like oh that’s nice I like it.., sometimes it's just a weird album track that you like and actually listen to at home. We have a few songs that our friend favourites. If those songs come on, you obviously stay for that song but if that keeps going you would stay for an hour’

By playing familiar or perhaps obscure songs that this participant recognises, this participant feels more inclined to stay in the venue. This could be due to certain songs evoking feelings or memories that the person or group of friends enjoys which can allow for an enhanced connection between individuals and space. If a venue manages to develop feelings such as these with individuals, this can lead to the person associating the venue with their favourite songs and can also allow for further memories and connections to be created. For the participant this can create attachment and make the venue feel like it is ‘their place’.   

Similarly this was also evident when speaking to Jessica about her connection to Latino club Copas:

‘Yeah, I do like Latino music and takes me back to when I lived in Spain for half a year.’

Through the music played in this club, she is able to relive her experiences that were developed over the year that she lived in Spain. This means that those memories are extended and added onto a new place, as they are then associated with a new environment as well.

For South American students, Adrianna and Jeniffer, the music played in Copas allowed them to develop a connection to the club: 

‘Because they connect to me in a Latin culture sense they play salsa, reggaeton, that really connects to me because I feel a bit like I’m at home when I’m not at home’ - Adriana
‘Latino songs would remind me of home if I missed it. I could get the Latino vibe and see people dancing and feel people having fun which was nice’   - Jeniffer 
It can be seen how the genre of music reminded these participants about their home nations, which provided them something that they could relate to. This space provided them with an opportunity to listen to their favourite music and express their Latino identity whilst being away from home. For Jennifer, Copas was a place that she could go to if she missed home. Therefore her attachment was based upon the need to feel at home when she was homesick. 

Place attachment can also be built between the student and venue through the thirdspace:

‘If you went to a place and had a good time and then they post saying it was good and post the photos then that kinda feels like a kind of community of people who like that place.’ - Luuk 

By uploading photos of the evening, the venue is able to generate positive feelings towards their nights. This technique reinstates and solidifies the idea that people had a good night and for those who did enjoy their night, it allows them to reminisce on their experience. Similarly Jason also uses the internet to recollect the concerts that he has visited:

‘I do like reliving experiences online, if I go to a concert, I like to watch live videos of the concert and experience it again.’ 

By watching the concert back, this participant is able to reflect on their experience at this certain place, which may bring back sentimental memories. Some social media websites such as Facebook or Instagram, usually allow users to ‘tag’ friends in photos or posts, which allows for groups of friends to share and interact with memories that are posted online. As Luuk states, this can create a sense of community and belonging, as an individual can see their involvement in social events and then share this with the ‘global village'. Pascal also states how the third space can feel like a community: 

‘Sometimes I do, especially if its a local thing. Like a small business of some sort, I definitely feel more connected if I follow them on social media. Im part of their community, they're part of my life.’

It is clear that this individual has developed an attachment to the local places that he visits and that this place has had a positive impact on his experiences within the city. Through technology, this bond is strengthened as Pascal believes that the businesses plays a role in his life and by being part of their online community this can lead to further opportunities to become involved with a place that he enjoys. The fact that the businesses that Pascal mentions are small and local can enhance the attachment to a place, as posts can feel more personal as they are possibly reaching out to a smaller community of people that also appreciate this space. For the customer they might feel as though they are helping this business by staying loyal to them and that their place attachment is appreciated, as this may ensure the business remains open for the community to enjoy. 

Although it is possible for students experience feelings of place attachment through online interactions, William states:

‘I do think that it makes you feel more involved or close to a place because they can let you know what's going on...But I don't think I am more connected, I just use it more for information, like an agenda. To feel more connected to a place in real life you have to visit in real life.’

This statement suggests how some people believe that it is not possible for an individual to develop feelings of place attachment solely through the use of technology. For William, his use of technology is used primarily for finding out information about events that are going on, so he can then decide if he wants to get involved. Through this information, William is able to develop a sense of place but this could be down to the fact he is able to experience the physical and social factors for himself. Likewise, Ryan also felt that his attachment was based upon the ‘real’ experiences that he had on the night out: 

‘No I don’t think it influences my connection to it because I think for me its formed when I've been there and had a good time, that makes me want to come back’

It is evident that for these participants the place attachment is developed through the actual process of going out into the night-time economy and establishing an emotional bond with the place. This bond may possibly be reiterated through technology at a later date however without visiting prior and knowing what the place is actually like, these participants would not have a strong connection to the venue.


5.2.3 The effectiveness of technology
For some participants the usage of technology proved to be an effective tool when trying to develop a sense of place in their city, as they felt that technology opened the city up more to students:
‘technology ensures that new students learn more about places they would otherwise miss, like a small bar and then through technology can make that more visible, so yeah I guess it opens the city up more’
Through the usage of technology, students are able to learn more about where they are living and the different identities and functions of its spaces. For a student this can help them to settle into a potentially new way of life, as they are able to research places that are related to their interests. By identifying places prior to their night out they may gain the knowledge and confidence to try out somewhere new. During the interview process, international students in particularly found technology to be effective, as Jeniffer states: 
‘I was living in another country very different from Brazil, the kind of places and atmosphere so I had to feel comfortable because I was in another place’
Moving to different places can be extremely challenging for a young person, as they often lack connections to their environment such as their own social bubble or attachment to places. This can sometimes lead to the individual feeling unsettled or anxious, as they may not feel a connection to the city due to a lack of sense of place. Jennifer also mentions how technology can allow for people to effectively settle into their new environment:
‘You don't have any contact with anyone or you might be unsure how to make friends, so that technology tries to fill this gap in the real world and tries to gather people together ‘
The use of technology allows for other people who are also lacking a sense of place to interact with each other and develop new connections. Gradually this can help a student to feel at ease within their new environment as they begin to understand places better and form stronger place attachments.
Feelings of ease can also be achieved through technology as it provides ‘reassurance’, as Jessica expressed: 
‘Definitely, if they don't have a website or an Instagram, I think its dodgy. Also its the same for restaurants, I wanna see an online menu before I go there and make sure that I can afford it. It just reassurance.’
Online platforms can comfort an individual, as it presents an insight into a venues sense of place. Although it may not be possible to work out exactly what the place will be like, a person is able to gain a basic understanding of essential information such as the price, what products they sell and so on. This means that there are no unexpected surprises for the potential customer and allows them to plan their night suitably. By viewing someone else's posts about a place, a person is able to gain a different perspective on a place’s identity, the experience they had there and their level of place attachment. Through this a student is able to determine if they are going to have a good time and they are reassured that they will feel at ease in this space.
During his interview, Luuk expressed how technology has effectively created a more diverse night-time economy:
I think it does maybe promote plurality in kinds of places, so places have a platform to show their own identity or what they want to be seen as. I think places now are more diverse than it used to be, it feels like you can be whatever you want or go wherever you want
Diversity within the night-time economy can spread a positive message in a city or throughout its student population as there is a range of options for people to explore and experience. In terms of sense of place, diversity can make a person feel comfortable and welcomed, as there are often a range of aspects that promote the idea that there is something for everyone and that people are able to enjoy whatever it is they enjoy. This is especially important for students as they are often establishing their own identity and technology provides them with the social capital to achieve this comfortably. 
Despite the fact that many students feel as though technology is an effective tool for determining sense of place within the night-time economy, Adrianna claims that:
 ‘it’s always a gamble!’  ‘You can try to find online reviews or other peoples views but you don't really know for yourself until you go and experience it. Sometimes people might not like a place but you might really like it so that depends what your style is as a person, visit it and then develop an opinion.’
 It is important to remember that a person's sense of place is unique and often dependent on a variety of different factors, experiences and preferences. Therefore something that is appealing for one individual might not be appreciated by the next. In relation to this Jason provided the following anecdote: 
‘Yeah I think so, every review is bias so it's good to see for yourself. There was this shady cafe that was known for drug dealing and my band was invited to play a gig there, although people told us to be cautious, we went anyway. We liked playing a gig in a bar we had never been to before with an audience that didn’t know us and it really wasn't that bad and we enjoyed it.’
From this interview it is clear that this individual prefers to experience a place for themselves, by assessing the ‘real life’ features of the place and making their own mind up. Although technology may provide the user with information and a general idea of a place, for some people this cannot match visiting the place and using the experience to create their own judgement. During the interview process, it also became clear that students were aware of how technology can be ineffective, Jason states how ‘Reviews can spread like a virus’, meaning that images of a place can be passed on even if they are untrue or have been fabricated. This highlights the fact that although the Internet does provide a certain view of a place, it is important to recognise the other potential factors that may have influenced the production of the material online and the fact that sense of place cannot be hidden in ‘real life’.     

[bookmark: _Toc425582521]6.0 Conclusion
 This section aims to conclude the study by summarising the findings and linking them with the research questions.

6.1 How are students using technology to find places within the night-time economy? 

Throughout the interviewing process it was evident that technology is used widely by students and has transformed the processes and interactions that they have within Groningen’s night-time economy. From the results gathered, it can be seen that through technology students are provided with a vast array of different methods that can be used to find new places in their area. However to understand the changes that technology has created, it is important to establish how technology fits into the decision making process.

The popularity of review websites such as Google maps and Tripadvisor provided an interesting insight into how students are able to learn basic information about a place through technology. From a quick search the user is able to find out key facts such as how much the entry fee is, what the venue specialises in and where the place actually is. From this a student is able to quickly find a specific place or gain many different suggestions for new places that they may be interested in visiting. This allows the individual to explore their environment without having to actively venture outside of the house. This can also allow students to distinguish if a place is suitable and allows them to plan their night accordingly, therefore making their decision-making process potentially run smoother and stress free. 

As well as providing information, review websites work alongside ‘real life’ surroundings by providing maps, GPS location settings and real world photographs. Through this feature, the user is able to ‘navigate through space’ efficiently and comfortably with the reassurance that they are less likely to get lost. To accompany this, websites such as Tripadvisor provide user uploaded reviews, which provide potential customers with feelings of ease, as other people’s opinions and experiences are expressed. Here it can be seen how technology has shaped our communications changed how we interact with spaces, as people are more likely to visit a place based on the experience of a stranger, even though they do not know their interests or background. 

It also became apparent that students use messaging applications such as Whatsapp or Facebook messenger when deciding on places to go out on an evening. Likewise this is also a way in which technology is shaping and enhancing communications between students. Previously groups of friends would have discussed their plans in person however due to messenger services friends are now able to formulate their night out plans virtually. This technology is allowing for easier communications between friendship group meaning that students are able to discuss or suggest knowledge of new places with ease, as well as projecting their own influence and identity upon others. 

Through the usage of social media, communications between students and businesses in the night-time economy are shaped, as posts can seem like they are being directed at the student. This can create the feeling of a virtual community or ‘global village’, as the individual feels more connected to the venue. This means that the individual is more likely to visit the place or if they have visited previously they are more likely to develop feelings of place attachment. 

Social media platforms such as Facebook or Instagram, allow the users to ‘like’ pages that are related to their interests or places that they visit, this allows the individual to mirror their ‘real life’ connections in the thirdspace. Often users are then presented with suggestions to events or other pages to like based on these interactions, which allows the student to find and explore new places through The Internet. It can also be seen how the usage of social media is built upon young people’s search to establish their own identity and gain social capital. By attending events at ‘cool’ places or visiting venues that have been promoted by online influencers, students are able to portray themselves in a certain way to their peers and experience new things in order to develop themselves and their identity.  

Although it can be seen that technology plays a key role in some student’s decision-making process, this cannot be said for all students. The research found that for some students their decisions of where to go within the night-time economy is influenced by a variety of ‘different disciplines’ such as the purpose of the night out. From this it can be seen how a level of place dependency is created, as some students tend to select places that they already know are good for certain purposes rather than searching online for new places. 

For some participants their decisions were based upon their interests or preferences, that were usually established through their past experiences within the night time economy. It was also found that an individual’s personality can also influence their decision making within the night-time economy. This was evident throughout the research, as some students would prefer to take control and influence their friendship groups decisions where as others were not so bothered about their choices and were happy to follow other people's guidance. This reflects Mayo’s human relations theory as an individuals behaviour can reflect what they are seeking from the night out, for example if a person is just looking to hang out with friends, they may not take a leading role in the decision making as they are happy just to be with their group.

When trying to establish if students were actively trying to find new places in Groningen, it became clear that it depends entirely on the person and their own situation. The search for new places is an on-going process that changes over an individual's life course. A person will always have attachments to certain places, as a result of the memories and experiences they have had in a space, however due to changing situations such as aging or moving to a new place, this means that people move on and try new places in order to gain social capital and to fit in with their new lifestyle.

It was evident that students who were familiar with the area, either through nationality or  previous studies, were not as interested in finding new places in the city. This could be due to them having an already established knowledge of the area and their own social bubble. However for international students they had arrived in the city with little knowledge of the area and no social bubble. This meant that they were looking to build up their connections and develop a sense of place in Groningen, which therefore meant that they were more likely to try new venues in the night-time economy. By becoming more familiar with their new surroundings, international students are able to develop feelings of ease, experience new things and possibly replicate the things that they miss from their home country.

For some students within the study, it could also be determined that their willingness to find new places in the night-time economy could be as a result of random impulses or through moments of liminality (such as intoxication). This finding showed that there are other factors as well as the usage of technology that may influence where the student visits. It is incredibly hard to measure these influences as they can happen spontaneously however, it is important to recognise they can play a key role within students decisions in the night-time economy. 
 
In conclusion, it can be seen that technology does help students to find new locations within Groningen’s night-time economy, as it can be used to find key information out about a place. Through technology a person’s ‘real lives’ can be mirrored, meaning they are able to connect easily with friends to make a decision or find a place that relates to their own identity. However, it could also be seen how there are many other factors that can influence how a person finds a place to visit. This can be related to the purpose of their night, individual personalities or even random decisions. 

6.2 How does technology enable a student to form a relationship with a place within the night-time economy?

It was found during the study that students are able to develop relationships with places by establishing a ‘sense of place.’ This is often achieved through the student understanding the venue’s identity or by developing feelings of attachment to the location. By establishing this, the student is able to feel at ease in a space and therefore they can be said to have developed a relationship with it. 

However, for businesses within the night-time economy it is often incredibly difficult to display their sense of place through technology. To emulate this and display certain aspects of the club’s identity, it was found that many businesses rely on the use of imagery and textual information. Through the design of their posts, places are able to portray a certain image, identity or message to their potential customers. If the online content is aesthetically pleasing to the students they are more likely to feel at ease when visiting space, as they believe that the night is relatable to themselves. This was especially important for international students because they did not know the area, therefore online posts helped them to feel at ease and identify which businesses they wanted to connect with. For some students, it was the images of other students enjoying the night that allowed them to feel at ease and develop an online connection with the place, as this helps to display a positive image of the venue. This shows how some students often rely on the reassurance of others and by creating this image online the student may believe that they would gain something from the night, as they can see other people having fun. 

For some students within the study, it was the usage of interactive posts that allowed them to feel more connected to places. This connection was formed through the user being allowed to ‘personalise the place identity.’ Through direct involvement with a venue the student felt as though they were able to shape a place to fit their interests and make it their own. This also made interactions between the user and the space seem closer, as if they were both part of the same online community.

Although it was found that technology generally does create feelings of ease for students, there were examples provided where places attempts to generate these feelings had failed. Technology and online posts are transparent, as a venue’s true identity is hard to hide. It was evident from the study that some students were able to identify which venues were trying too hard to impress students or reflect a certain identity. This shows that through technology feelings of unease can also be developed, which can contribute to where students go on their nights out and their feelings of connection to a place.

During the investigation, it became clear how place attachments could be reinforced through technology. One of the main ways in which this was possible was through photographs or videos uploaded from the nights. This allowed students to reminisce on their nights and share memories with their friends. Through this, attachment between the individuals and places were enhanced through a shared experience.

However, from data it could be determined that although place attachments can be reflected online, it is hard to develop a true connection without visiting the actual place itself. This is due to a lack of physical and social factors that are experienced in a ‘real life’ setting. From the interviews, it could be seen that students felt technology was useful to find out the basic information about the place but it did not play a role in the feelings created towards the place.

Aspects of a places physical identity, such as the aesthetics of the venue or the music playing, were presented as deciding factors for students when forming relationships. This is due to the individual's own preferences and the feelings that can develop through these characteristics. For example, some students felt connections to places due to the genres of music that were played and therefore enjoyed visiting them.

It could also be determined that a place’s social identity also helped students to develop a relationship with a place. This could be seen as students stated how they enjoy being around people that were similar to themselves. Through the creation of social bubble in a place, students felt that this environment was desirable due to shared interests and identity. By connecting with like-minded individuals, a person is able to gain social capital from unique interactions, which cannot be mirrored in the thirdspace.

Overall it could be seen that students feel that technology is having a positive impact on their relationship with places in Groningen’s night-time economy. For many students, technology can be used as a tool to help them settle into a new space, as through its usage feelings of ease are developed. During the research it was stated how technology ‘opens up the city’, as it can be used to initiate the discovery of new places and allows students to develop relationships with places that they would not usually have visited on their own. 

Through the use of technology, people are now open to a range of different places they can go to. As a result of this diversity, students are able to explore their own identities and gain social capital from a variety of different sources. This can allow the student to develop an understanding and appreciation for different communities within the night-time economy, which therefore leads to a more harmonious night-time economy. This is important as this industry is often perceived as being dangerous due its liminal nature, therefore through built respect, people may feel more at ease in this environment.

Although technology is mainly viewed as being positive, it was also visible from the responses that the use of technology is always a gamble’ and that for many students it is hard for them to develop a relationship without visiting and experience the place for themselves. It is important to realise that relationships with places are dependent on a person's own identity and the experience, therefore making them unique. This cannot be understood through the technology, meaning that relationships between people and place can only be determined through actually visiting the place.

6.3 Achievements, limitations and suggestions for further research

Overall, the study could be described as a success, as many different methods of place discovery and the relationships that can be created through this were presented. For some people the findings were perhaps predictable or not unexpected however this research helped to solidify how these different techniques can be used to shape, expand and explore spaces. The relationships that people can form within spaces are unique due to being built upon personal experiences. This study allowed individuals viewpoints to be expressed in regards to the places they use and care about daily. This study has both importance and relevance especially given the growing usage and influence that technology is having on our lives. 

However, whilst conducting the study, the research was not without its limitations. It is important to address these, as this allows for critical reflection on the results and also presents potential flaws or factors that could be addressed or improved within further research. 

It is important to realise that this study was just an insight into this topic and only addressed students in the same year of study, in one Dutch city. This research aimed to collect a range of different participants and succeeded in this by including a mixture of Dutch and international students. This presented different viewpoints and experiences of people living within the same city and studying in the same environment. However to use this study as a generalisation for all students in The Netherlands, would be wrong as certain results of the study may only apply to students in Groningen. To develop this research further, studies could be conducted in different Dutch cities or even internationally. It could also be useful to interview different age groups, for example a comparison between first year students and masters students could provide very different results. This would provide more results and experiences from a range of individuals and would allow for the comparison of results to highlight any trends.

By including ‘only masters students’ within the study, this provided many different insights but this sometimes proved difficult to analyse due to the many different backgrounds, experiences or just types of person. To avoid this in future studies it may be more useful to make the study more specific and to pick a group of students for example studying the experience of international students within Groningen.  

This research also concentrated mainly on qualitative results, this allowed participants to express their own thoughts, feelings and experiences more openly and allowed for the researcher to delve deeper into points that were made. However this could be expanded by adopting a mixed methods approach and comparing qualitative results with quantitative statistics. This adds reliability to the study, as the results can be backed up by numerical data. By using quantitative data methods such as questionnaires, the study can be sent out to more people, which could provide a range of results and insights that may be of use. Using different approaches to qualitative methods may also be of use, techniques such as a focus group, could be effective, as a group of students may be able to ‘bounce ideas’ off of each other, creating more of a conversational feel and allowing others to elaborate on points and provide their own experiences.

The search for participants at first was hard; this may have been due to Groningen being a new location for the researcher. Although the plan was to contact the different student associations present in Groningen, this was not feasible as they were hard to contact and in some cases did not reply to emails/messages. This meant that there had to be a new approach had to be taken and participants were found through ‘snowballing.’ After a participant was found and interviewed, they would then be asked if they knew anyone else that would be interested in taking part. This worked very effectively, as people may have felt more comfortable being contacted by a friend or knowing that a friend had also taken part. However, this may have created a certain level of bias within the study, as groups of friends often have similar interests and go to the same kind of night out. 

During the interview process, there were also a number of people that dropped out of the study or failed to reply to emails. This may have been as a result of studying masters students, as they often have very busy schedules and deadlines to meet. At times this was frustrating, however this issue emphasised that researchers need to respect the fact that their participants also have things that they may have to do and that they also have busy lives. Therefore, the researcher should consider this when planning their research. During this study, one participant was abroad during the interview process, to make sure that they did not drop out of the study, they were contacted through a Skype video chat. This was effective as it allowed the interview to take place, however this made the interview feel less natural and more awkward, which may have affected the quality of the results. This interview was also had to transcribe as recordings were done next to a computer speaker, meaning that the audio was less clear. 

All of the interviews were carried out in English, which made the process possible, as the researcher does not speak Dutch. This also allowed for easier contact with international students. However there were difficulties when transcribing interviews, as certain place names were hard to understand, which may have lead to error. Language may also have been a hindrance when finding participants, as some people would prefer to answer the questions in their native language. This also meant that some participants were not able to take part if they could not speak English, which also may have impacted the ability to find participants. It should also be noted that although bilingual, some participants might struggle to find the exact translations or wording for what they are trying to say. This can perhaps alter results, as the true meaning of what they are saying are not presented. The only way to solve this issue would be to carry out the interviews in the native language, however this is not always feasible and would be a lot more work. Interviews in a native language may require the use of a translator, as Internet translations may not always be accurate.

In conclusion this research developed some interesting results delving into the usage of technology and relationships built within the night-time economy. However this study is only a small part of a bigger picture. The usage of technology is influencing our lives more than ever and at quicker speeds. The constant updates and improvements of technology is at times making our lives easier but in some cases making our lives more complex although this provides researchers with more processes and phenomena to study. This study could be expanded and altered to fit into a variety of academic fields and although the types of technology may become out-dated, the study of technological impacts will always have relevance as we continue to progress further into the future.
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Interview Consent Form
Connecting cool places to cyberspaces - How are relationships created through the use of technology between students and places within Groningen’s nighttime economy ?
j.j.goodman@student.rug.nl 
I am carrying out this research for my masters thesis at the University of Groningen. I will be studying the relationship between technology, identity and place within Groningen’s night-time economy. All interviews will be anonymous and only used as part of my study. Interviews can be withdrawn at any time by contacting myself. I will be using any useful quotations within my thesis and will store recordings of the interview securely on my password protected mobile phone and laptop.
 
 
I understand and agree to take part in this interview:
 
 
 
 
----------------------------------------             	-------------------
Signature  	                                                  Date
 
 
 
 
----------------------------------------            	-------------------
Joshua Goodman                                        Date
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Interview Questions


· Are you a student within Groningen? Which university ?
· What year of study/what are you studying?
· Do you regularly go out on nights out in Groningen?
· Where is your favourite place to go? 
·  Why do you like this place ?
· Do you feel that this place fits in with your interests/identity ? if so how ? 
· Can you identify what a place will be like before visiting and just looking at their online profile?
· Do you use technology to find new places within the night time economy that may be of interest to you ? If yes, how?
· Do  places you visit use social media effectively and how to they use this to get you to go to events?
· Would you say you are influenced by other peoples online posts to visit new places ? How? 
· Do you believe that technology is having a positive or negative impact on students experience in the nighttime economy and why ?
· [bookmark: _heading=h.gjdgxs]Do you think social media posts by businesses make you feel more involved/close to a place 
· What role does technology play before your night out and the places you visit ? 
· Do you believe that social media is a useful tool for finding new businesses in nighttime economy ? 
· What is your process when finding new places ? Do you research online before visiting, find out from friends, physically explore new places?
· Do you find new locations prior to going out or try random places 
· Do you feel more connected to places in real life through the internet
· Do you have any further thoughts/suggestions around this topic ?
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Pilot Interview Questions
 
Important to define terms - night time economy, identity, technology
 
· Are you a student within Groningen? Which university ?
Yes. Hanzehogeschool
 
· What year of study/what are you studying?
   	1St
· Do you regularly go out on nights out in Groningen?
   	Sometimes, I would say twice a month
 
· Where is your favourite place to go?
I can’t remember the name, it was beach themed though
 
·  Why do you like this place ?
Great atmosphere, decent price drinks and decent music. Also hardly any lines to get in
 
· Do you feel that this place fits in with your interests/identity? if so how ?
It’s a great place to get absolutely drunk.
 
·      So that’s what you look for on a night out?
 
Yeah it’s not about interests just to get fucked up
 
· Can you identify what a place will be like before visiting and just looking at their online profile?
 
Sort of, parts of it are visible online like the inside and the menu. But for the whole experience you need to actually visit the place I think.
 
· Do you use technology find new places within the night time economy that may be of interest to you ? If yes, how?
 
Yes, I use google and google maps to look for new places, then I look at the pictures, menus, reviews to determine if the place is worth going to
 
· Do  places you visit use social media effectively and how to they use this to get you to go to events? 
 
Some places do and some places don’t. In my opinion it is not used enough, as social media is a perfect tool to discover new places. If there is not lot information available online then I usually look for the next place.
 
 
**Change wording of question
 
· Would you say you are influenced by other people’s online posts to visit new places? How?
 
Usually yes but only in the negative sense. I don’t look at positive because it could be bullshit. I usually look for negatives to determine. So if the floors are dirty or something.
 
· Do you believe that technology is having a positive or negative impact on students experience in the nighttime economy and why?
 
I think it has a very positive effect. Bars and restaurant can use it to promote their business and their latest offers. Also students tend to share a lot of posts on social media from these kind of places which makes for easy advertising.
 
· Do you think social media posts by businesses make you feel more involved/close to a place
 
It could have that effect, but only if they do it right. Sometimes it can backfire if they put cringey posts or try too hard
 
· What role does technology play before your night out and the places you visit?
 
Only before I go out, I use technology to find places to possibly visit. Then I have some sort of list but during the night I don’t use it anymore for this purpose
 
· Do you believe that social media is a useful tool for finding new businesses in nighttime economy?
 
Yes absolutely
 
**Participant felt that this question was similar to others and couldn’t add much more
 
· What is your process when finding new places ? Do you research online before visiting, find out from friends, physically explore new places?
 
The first and most important is always recommendations from friends, for the rest I just Google places.
 
· Do you find new locations prior to going out or try random places
 
Usually I find them before
 
**Should’ve perhaps asked why they don’t try random places
 
· Do you feel more connected to places in real life through the internet
 
**Question didn’t make sense
 
· Do you have any further thoughts/suggestions around this topic?
 
On holiday I usually walk around more to find places but when I’m in The Netherlands I usually check before I go out
 
 
·      Does your opinion usually change when you visit the club in person?
 
I would say for me it changes 50% of the times. Sometime the pictures or something are deceiving.
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